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ASCA School Counselor Magazine

ASCA School Counselor magazine, the flagship
bimonthly, offers school counselors at all levels
informative and educational articles covering the
most critical topics in the field. The magazine's
audience of elementary, middle/junior high

and high school counselors; supervisors; school
counselor educators and graduate students;
and state and federal department of education
employees rely on ASCA School Counselor
magazine for insightful discussions of the issues
important to them.

Reach more than 43,000 potential customers by
advertising in ASCA School Counselor magazine,
which is published six times per year in September,
November, January, March, May and July.

Insertion Advertising Order
Issue Date Editorial Focus & Materials Due
Jan/Feb 2023 Self-Injury/Suicide Nov. 27, 2022
Mar/Apr 2023 School Counselor of the Year Jan. 29, 2023
May/June 2023 Special Needs/Disabilities March 27, 2023
July/Aug 2023 Annual Conference April 29, 2023

(Expanded Circulation!)
Sept/Oct 2023 TBA

Nov/Dec 2023

(Issue themes subject to change)

Contact Brian Levy,
blevy@schoolcounselor.org or (571) 329-4358, to learn more.

Book online at

bit.ly/ASCA-ad-orders
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ASCA School Counselor Magazine

AD RATES PER INSERTION PRINT MECHANICAL

All rates are net to ASCA REQUIREMENTS

Four Color Magazine Trim Size 8% Wide x 10% High

Cover 2 (inside front cover) or 4 $3999  Full page (nonbleed): 79" wide x 97&" high
ockcower) Full page (lesdy 0 wide i e
Cover 3 (inside back cover) 33599 34 Page: 4% wide x 97" high
FulPage-Bleed/NonBleed $3299 3. pages 7w avi mign
Kt $2299 i page vertical: 214" wide x 9% high
14 Page $ 1,699

Vs Page (Vertical) $ 1199

TECH THAT STICKS AMPLIFY YOUR ADVOCACY
Discon

DISCOVER A CAREER IN GEMS AND JEWELRY

By Daniele . e, o,

The Gemological Institute of Am¢
Diplor
s

Thank you for
continuing to inspire
your students.

In unprecedented times, your work as a school
counselor is more important than ever. As you

28
2022 80ARD support your students, we want you to know we're

-
%;‘giﬁ‘ ‘I;ielzrn gu;e at . D here to support you along the way.
3, “THE CANDIDATES i
W ,‘f_ o c,“",",# o'rs“ o EUNINO FOR Join our free, online professional development

events later this summer.

Counselor Summer Institute | AUGUST 4-7

Visit counselors.collegeboard.org.

%7 CollegeBoard

Contact Brian Levy,
blevy@schoolcounselor.org or (571) 329-4358, to learn more. Book online at bit.ly/ASCA-ad-orders

ASCA 2023 MEDIA PLANNER = 3
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Sponsored Ad Retargeting

Retargeting uses cookies to track visitors of one site
and reach those same visitors with ads on other
sites. Now you can retarget and advertise directly to
ASCA's website visitors. Retargeting works by keep-
ing track of people who visit our sites and displaying
your retargeting ads to them as they visit other sites
online. Take this opportunity to increase your brand
exposure and add additional influence to your on-
line marketing campaign. You provide the ad; we
- take care of the rest.

KEY BENEFITS:

m Targeted Audience: Gain valuable access to school counselors — 728x90 pixels
increase brand exposure and leads.

m Digital Reach: Your message reaches your audience wherever they
browse online.

m Quantifiable ROI: Detailed reporting analyzes your return, making it
easy to prove value.

m 365-Day Exposure: Promote your brand and obtain leads year-round.

300x250 pixels
m Increased Leads: Up to 70%. P

Package A: 50,000 Impressions $3,375

Package B: 100,000 Impressions $5570  *Most Popular* 160600 pixels
Package C: 150000 Impressions $7500

Package D: 200000 Impressions - $0975 Submit URL for ad link.

Contact Brian Levy,

blevy@schoolcounselor.org or (571) 329-4358, to learn more. Book online at

bit.ly/ASCA-ad-orders

ASCA 2023 MEDIA PLANNER = 4
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ASCA Aspects Monthly E-Newsletter

ASCA Aspects is emailed monthly (distributed on
or about the 15th of the month) to approximate-

ly 43,000 ASCA members. The e-newsletter keeps
. e readers up to date on the latest ASCA and school
counseling news and offers four display ad positions
as well as four headline ad positions. The headline
ads appear between the articles and are linked to
your URL.

Bl Atow waoks aga, ASCA calatvated ils TOH anniamary by
waltoming naary 4,700 n-parsnn atencoos o Austin, Tams,
and 1,900 virlual aHonceos ko he lngest corfonence in ASCA

arence in the bocks? Mol sune
W ona from the yaar batom!
2023 ASGA Ganference!” twaslad Kristn

e R CLOSING DATES: ASCA ASPECTS
o RATES PER MONTH:

m Insertion order is due by

the 5th of the month to be Display Advertising: $799
published in that month's
ASCA Aspects. Headline Advertising: $699
it Congranilations 1o the Newly m Ad material is due by the 5th of
pemont | SPECIFICATIONS: |
PECIFICATIONS:
. - - ® E-mail ad and URL to S C C ONS:
blevy@schoolcounselor.org. Display Ad Size: 230 (w) x 125 (h)

pixels (static jpeg file only); also
provide URL address.

Headline Ad: Provide 8-10 words of
text along with a URL for hyperlink.

Sthool, Landisulio, Fa.
- Richard Tanch (sected In anciher bermi, Schadl Counsalar,

5L Albens High School, SL. &ibans, WNa.

Arp you a sohool counsalor educabor? Sign Lo o recaive
Ihe monthiy ASCA Faculy ATwWsor enawslalfar,

Winginie I for Hears!

T
, Laarn mars.

Headline Ad

Contact Brian Levy,

blevy@schoolcounselor.org or (571) 329-4358, to learn more. Book online at

bit.ly/ASCA-ad-orders

ASCA 2023 MEDIA PLANNER = 5
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ASCA State/Territory School Counselor
Association E-Newsletters

STHIOL ASCA produces digital newsletters for its 50 state/
WEU”NEHUH territory school counseling associations, which in-
| clude a total distribution of approximately 40,000
school counselors, 60% of whom are not members
of ASCA. The e-newsletters can be read easily on
any device with display ads on the right side and
“headline” ads embedded in the text portion of the
newsletters between the editorial articles. The indi-
vidual states provide two articles — and the balance
of the editorial content, including the ads, is the
same across all of the newsletters. The newsletters

are published five times a year and cover current

and timely topics. E-newsletters are distributed in a
Headline Ad

“double blast” sent initially on the distribution date,
Display Ad followed 10 days later with a second distribution.

CLOSING DATES: AD RATES PER
INSERTION:

Ad Copy Email Blast

Get to Know ASVAB CEP
Earn FREE NBCC
CE credit.

Think you know ASVAB CEP? Think again!

Facilitate Critical Cgnversations

-
B
Eam your MA il

Due Date (rates subject to change)
January 2023 12/10/22 1/5/23 Display Ads $995
March 2023 2/10/23 3/7/23 Headline Ads 775
May 2023 4/15/23 5/5/23
September 2023 8/15/23 9/7/23
November 2023 10/14/23 1/7/23
_AD SIZES: [l EDITORIAL FOCUS:
Display Ad Size (six available): m January 2023: Celebrating School Counselors
200 wide x 160 tall pixels (static » March 2023: Serving the Spectrum of Needs

sl BB = May 2023: Risky Behavior

Headline Ads (eight available): m September 2023: TBA
Provide 8-10 words of text along = November 2023: TBA
with a URL for “learn more” link.

Contact Brian Levy,
blevy@schoolcounselor.org or (571) 329-4358, to learn more.

Book online at

bit.ly/ASCA-ad-orders

ASCA 2023 MEDIA PLANNER = 6
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ASCA Website

The ASCA website, www.schoolcounselor.org, is the
place to be for school counselors. Your ad — linked

to your website — keeps your products/services,
program, college or university right at the fingertips
of school counselors. With more than 80,000
monthly users and 435,000 monthly page views, the
ASCA website provides the ideal resource to keep
your name in front of school counselors 24/7.

You may choose to advertise on one or any of the following sections (rates are per section). All ads will be
linked to the advertiser’s designated website, and your ad will appear on the sub-pages of that section.
Three advertising positions are available per section. Ads will be placed in the right sidebar.

m About School Counseling m Publications & Research

m Membership m Standards & Positions

m Events & Professional Development

SPECIFICATIONS: ASCA WEBSITE
PRICING:

m Size: 300x300 pixels (transparent background, submit URL with ad)

m Advertisers may use only static graphics; animated “moving” or Per Section $799/month
“active” graphics are not permitted. Ad Price:

AD DEADLINES:

Insertion orders and ad due by 25th of the month proceding
placement, e.g., Nov. 25 for ad beginning Dec. 1.

Email graphic and URL to blevy@schoolcounselor.org.

Contact Brian Levy,
blevy@schoolcounselor.org or (571) 329-4358, to learn more.

Book online at

bit.ly/ASCA-ad-orders

ASCA 2023 MEDIA PLANNER = 7



https://www.schoolcounselor.org/school-counselors-members/about-asca-(1)
https://www.schoolcounselor.org/school-counselors-members/publications
mailto:blevy%40schoolcounselor.org?subject=
https://asca.tfaforms.net/wfB5dX5

ASCA SCENE

SCENE

e o o
Build community and connect with other school counselors.
Posta Sharea Soorch for Need
‘Messoge. Document Resources. Help?
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Y
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i Recent Shared Files
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AD POSITIONS:

Interior Landing Pages Ad: Your ad appears on all interior landing

pages.

AD DEADLINES:

m Insertion orders and ad due by 25th of the month proceeding
insertion date, e.g. Nov. 25 for ad beginning Dec. 1.

m Include URL for ad link.

Contact Brian Levy,

blevy@schoolcounselor.org or (571) 329-4358, to learn more.

ASCA 2023 MEDIA PLANNER

Since its inception in 2008, the ASCA SCENE has
provided a place for school counseling profession-
als to connect, share ideas, get advice and more.
With more than 40,000 SCENE subscribers and
more than 11,500 discussion topics since it launched,
the SCENE has become a vital online community.
When you advertise on the ASCA SCENE, you can
reach school counselors 24/7. Your ad - linked to
your website — keeps your products/services or col-
lege/university right in the spotlight.

SPECIFICATIONS:

Interior Landing Pages Ad:
280 w x 280 h pixels, (static jpeg
file) plus URL for link

ASCA SCENE RATES
PER MONTH

Interior $599/month
Landing Page

Book online at

bit.ly/ASCA-ad-orders
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ASCA 2023 Conference E-Blast

Each year in advance of the ASCA Annual Confer-

: mﬂ ence, ASCA sends out four targeted e-blasts to pro-
/ ASCA 2022 mote the event. Distributed in March, April, May and
\ Aol Conference. (1SS June to approximately 56,000 potential conference

attendees, the e-blasts present an excellent oppor-
tunity to share your marketing message. Four Head-
line advertising positions are available and include
8-10 words of copy placed between paragraphs and
linked to your specified URL and “Learn More" hy-
perlink. E-blast advertising is open to all companies,
whether or not they exhibit during the conference.

Teasipes w faper Tecaaskgian
Sor apennse g dha dmd e
ceniurancs s

RAPTOR =

T .

MLTH il EEE TG NN 21 NS Sl

0w COT.

AT A T LT P CRACE D1 WECAE | s

Wau Say podcasi

.

[ VINE Dz.orh 4 5 far Az crad b Dluznce Laarming Coarnan In Sradas £-11 [ & Headllne Ad
Wiriuzk Exoluchve m

SPECIFICATIONS FOR HEADLINE ADS:

Provide 8-10 words of copy along with a URL for “Learn More” link.

CLOSING DATES: RATES PER E-BLAST:

m Insertion order and ad are due by the 20th of the month (blast will Headline Ad $699/month
be sent out last week of the month). — Tmmmmmmmmmmmm——

m E-mail ad text (8-10 words) and URL to blevy@schoolcounselor.org.

Contact Brian Levy,
blevy@schoolcounselor.org or (571) 329-4358, to learn more. Book online at

bit.ly/ASCA-ad-orders

ASCA 2023 MEDIA PLANNER = 9



https://asca.tfaforms.net/wfB5dX5

STUDENT MENTAL HEALTH DECEMBER 1-2, 2022

ASCA (@ 1 i

The American School Counselor Association invites you to join K-12 school
counselors, college professors, graduate students and counseling supervisors
for ASCA@Home: Student Mental Health, Dec. 1-2, 2022. If you market to

the school counselor community, or want college student referrals, you can’t
afford to miss the opportunity to be an ASCA@Home sponsor. This fully online
professional development gives attendees three-month access to the event,
ensuring your organization name will be seen over and over again.

(* topic subject to change)

SPONSORSHIPS AVAILABLE:

Keynote Speaker Sponsor $5,000 (two opportunities)
Opportunity to introduce the keynote speaker and speak for 2-3 minutes

Movie Night Sponsor $5,000 (exclusive)
Opportunity to introduce the film and speak for 2-3 minutes

Sponsor Session $4,000 (multiple opportunities available)
Create your own 30-60 minute (pre-recorded) breakout session

Additional benefits for all sponsors include recognition in all promotional emails,
as well as recognition on the ASCA@Home online portal.

blevy@schoolcounselor.org or (571) 329-4358, to learn more.

Book online at

bit.ly/ASCA-ad-orders

ASCA 2023 MEDIA PLANNER = 10
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Back-to-School Resources

AboutASCA | ASCAScene | ASCAOnAir | Advertise & Exhibit

Sy 1 As schools resume in the
fall and school counselors
e ~. Resources c%,,l?fg n.avigate an uncertain en-
— ) .o oo o ¥ vironment, ASCA's back-
to-school resources are
more essential than ever.

HOME > PUBL

> TOOLKITS,

10, Membership

ffiff Publications & Research

Guidance for School Counseling Students

0= standards & Positions
= As you begin this fall semester of your school counseling program — whether online or virtually - you

will face unprecedented challenges. You'll be getting familiar with your university programs, practicum
Y Recognition orinternship, students will be managing their own anxiety and fear around the pandernic, you'll be
seeking more creative approaches to focus your learning and you'll be at the mercy of school/district
plans when it comes to practicum and intemships.

«{ Advertise & Exhibit o X X § X
Schools and districts across the country begin classes this fall with a mix of settings including

X, Contact Us reopening for in-person classroom learning  in many cases with adapted schedules and significant

. 1
Sponsorship of ASCA's
back-to-school resourc-
health and safety practices — and schools reopening with virtual learning only. And for all schools, the
situation could change at any time based on current risk of COVID-19 transmission. What's certain is
that the fall semester, and likely the spring semester as well, will be anything but predictable. e S p a C k a g e p u t S yo u r
Below you'll find resources and information to help you as you navigate this new terrain and stay on top
of the latest developments in the profession. . f t f
Are You Taking Advantage of Your ASCA Membership? Take a look at everything available to you as a m e SS a g e I n r O n O m O r e
student member of ASCA. From liability insurance to free webinars on relevant topics, ASCA has what
you need to prepare to join this amazing profession. t h 43 O O O h | _
School Reentry: The School Counselor’s Role: School counselors have specific training to help students a n ! SC OO CO u n
. k [ h fi
Back to selors who are eager for

School Web . . .
Page advice and information.

SPONSOR BENEFITS:

= Your name on the back-to-
school resources banner, which
appears on the back-to-school
section of the welbsite as well
as in all e-blasts promoting the

successfully transition to a new school year, even a year as challenging a: cusing on direct

Back to School
Resources =

E———

Back to

SPONSORED BY ABC COMPANY

School
eBlast

Welcome to the new school year. Need some inspiration, information and insight for the
back-to-school season? ASCA is here for you! resources

We've compiled information you can use as you head into the new school year. We've also m Banner ad with URL link on

included a special back-to-school offer for ASCA professional members. the back-to-school resources
website section

Want more back-to-school resources? Click here.

Cost: $5,000

Contact Brian Levy,
blevy@schoolcounselor.org or (571) 329-4358, to learn more.

Book online at

bit.ly/ASCA-ad-orders

ASCA 2023 MEDIA PLANNER = 11
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Sponsored Content Webinars

Have some educational
information to share
with school counselors?
Reach ASCA’'s more than
43,000 members with

a sponsored webinar.
Sponsored content
package includes a
webinar (up to 60
minutes) and banner
ad on the ASCA On Air
site in conjunction with
your webinar. Contact
Brian Levy (blevy@
schoolcounselor.orqg) for
more details or to book
your package.

Contact Brian Levy,

*Note: These are not sales pitch videos. All audio/vVideo content must
be approved by ASCA and provide practical educational content to
school counselors. This may in the form of a best practice, case study,
industry issue(s), innovative solution, Q&A or panel discussion.

blevy@schoolcounselor.org or (571) 329-4358, to learn more. Book online at

ASCA 2023 MEDIA PLANNER = 12

bit.ly/ASCA-ad-orders
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General Conditions for Advertising

No advertisement shall be published unless an

Insertion Order form and ad copy (see mechanical
requirements) are received at ASCA by the closing
deadline specified by ASCA for the issue(s) desired.

Changes in advertising copy shall not be considered
authorized by the Advertiser unless confirmation of
such change is received in writing at ASCA by the
closing date for the issue(s) desired. If copy changes
are not properly confirmed in writing prior to the
insertion deadline, the Advertiser's most recent ad
copy shall be used.

If all necessary advertising materials are not re-
ceived at ASCA by the closing deadline for the
issue(s) desired, placement of the advertisement in
that issue(s) is not guaranteed.

Layout and typesetting costs are not included in
the Publisher’s advertising price and shall be billed
separately to the Advertiser at prevailing rates.

The Publisher shall not be responsible for errors
caused by designers and typesetters.

The Publisher shall not be responsible for claims

made in advertisements, and the Advertiser shall
indemnify and hold the Publisher harmless from
any liability of any kind arising from such claims,

including reasonable attorney’s fees and all other
associated costs of litigation.

All advertisements are subject to approval by the
Publisher. Such approval shall be granted or with-
held solely at the Publisher's absolute discretion.

The Advertiser and any agency utilized by it are sub-
ject to satisfactory credit reports.

The Advertiser specifically warrants that all pho-
tographs and endorsements are covered by valid,

Contact Brian Levy,

blevy@schoolcounselor.org or (571) 329-4358, to learn more.

ASCA 2023 MEDIA PLANNER

written consents, and the Advertiser shall indemnify
and hold the Publisher harmless from any liabili-

ty of any kind resulting from publication thereof,
including reasonable attorney's fees and all other
associated costs of litigation.

In the event that a dispute arises between the
Publisher and the Advertiser that is not specifically
governed by the foregoing terms and conditions,
such dispute shall be resolved in accordance with
the custom of the trade in the state of Virginia.

ASCA reserves the right to not run ads that are
deemed inappropriate.

PAYMENT TERMS:

m Invoices are sent to client at the time the insertion
order is placed.

m All payment is due 30 days from date of invoice.

m Advertising rates are subject to change without
notice.

m Cancellations must be received in writing no
later than 30 days prior to the ad run date. If a
cancellation is received after this time, then it will
be billed at the contracted rate.

m Discounts may be available for multiple insertions.
m Rates subject to change.

ACCEPTABLE FORMS OF PAYMENT:

m Credit Card
m Checks

This agreement to terms applies to all advertising
orders going forward. There is no need to fill out an
Insertion Order each time. An email stating your
order is acceptable.

Book online at

bit.ly/ASCA-ad-orders
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